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INTRODUCTION 

Allegro is the biggest shopping  

and sales platform in this part of Europe  

with the share of about 50 per cent, 

estimated by independent experts, in the 

total Polish e-commerce market. We 

research on and analyze  

the buying behavior of Poles each day. We 

are happy to share our unique knowledge 

because as experts we feel responsible for 

the development of the e-commerce sector.  

 

 

This report shows interesting remarks concerning 
young consumers, Allegro platform users  
and clients, whose behavior  
and needs stand out from other buyers  
and sellers in our platform. We know that an Allegro 
user is more mobile than an average Pole (Mobile 
Institute, 2015) and today we want to analyze this 
finding in depth. 
 
If we were to present this report like our protagonists 
would do, then instead of writing we should have 
shot a video or snap. This is exactly what Young 
Mobiles would do, people born around the year 1995 
who were growing up with YouTube and Facebook. 
We will not be referring to them as early “Z 
generation” or “C generation”; although they can be 
characterized with any of these terms. We offer a set 
of useful pieces of advice in a traditional form. 
Allegro as well as the whole e-commerce market 
may use them to prepare themselves for the new 
wave of consumers and clients.  
 



Sonia uses a mobile all the time. As soon as she 
wakes up, it takes her half an hour to catch up with 
the content that appeared at night. To the toilet – 
only with a mobile. Everywhere with a mobile. 

Mum about Sonia 



YOUNG 
MOBILES 

Young Mobiles are the ones who wake up and fall asleep with their phone. They 
create content actively and often share even very private information. They like 
novelties but they quickly get bored with them, for instance if an app does not 
impress them or is not used by others, they will uninstall it immediately. Most 
importantly, they do not set the line between online and offline. They smoothly 
combine those two worlds, for example while shopping.  
 
They are between 18-24 years old and constitute more than 3 million of Polish 
population (source: Central Statistical Office). They can be placed between Y and Z 
generation, and most certainly they are C generation, that is constantly connected. 
They constitute 11.6 per cent of all Allegro users. Every month they buy more and 
more, mostly in categories: Clothes, Shoes, Accessories as well as Automotive, Home 
and Garden, and Computers.  
 
The majority of Young Mobiles do not have steady income but they do not want to 
give up on shopping because of that. They use apps for discounts (like Qpony) or 
sign up for newsletters repeatedly in shops which offer extra discounts for that. They 
also look for lower prices on Allegro. What is interesting, their total yearly 
expenditures in the USA amount to 500 billion dollars (source: Berkeley’s).  
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BE UP-TO-DATE 
 
Changes are natural in the lives of younger generation. 

New designs and projects grab their attention which 

may lead to giving up their current habits. They are 

more likely to test and regularly uninstall apps that do 

not fulfill their needs at all or any longer. Your product 

only has one chance to grab their attention, but the real 

challenge is to keep them interested. 

Changes of page design and regular updates of an app 

are not a problem to them, but an advantage. They are 

not afraid of learning new functions because navigation 

in the digital world is intuitive for them. 

 

 

Did you uninstall any apps last week? 

under 24 years of 
age 

YES NO 

68.5% 31.5% 

25 – 35 years old 62.5% 37.5% 

The app is regularly updated, there are new levels and most 
importantly very beautiful graphics. It is the only game 
which I have not deleted after a few months. I usually get 
bored quickly, but this app is constantly surprising me. 

Zofia 



DO NOT WORRY ABOUT PRIVACY 

In a group under the age of 24, the regular use of social apps is more popular 

than in a group between 25 - 35 years old. However, it does not necessarily 

mean that younger users of social media post something online more often.  

According to the survey on a group of more than 2700 respondents, if you are 

between 25 and 35 years old and an active user of a social app, it is more 

likely (than if you were below 24 years old) that you shared through it a text 

or picture last week.  

Although the content is different, Young Mobiles are less careful when 

sharing their personal data and information about themselves. They record 

their day in details – take pictures, snaps and then share it with their friends. 

Also, they switch to other multimedia – more often than people from other 

age groups, they use a video as a form of communication. 

 

The percentage of people regularly using 
social apps who 
did not share any content last week 

When she wakes up she carries it [phone] around 
everywhere. Just in case she has to take a picture of food 
or make a snap, obviously :P 

Robert about Zofia 

under 24 
years of age 

53% 

25 – 35 
years old 

39% 



DO NOT SET THE LINE BETWEEN 
ONLINE AND OFFLINE 

When Young Mobiles talk about their buying experience, they talk about 

the process, not sales channels. Boundaries between online and offline 

are blurred, for example while looking for clothes, they go through online 

offer and products to eventually buy it offline, and the other way round.  

Social interaction takes place in both online and offline worlds, but the 

former world prevails.  

 

I want to buy boots? I use my favorite brands apps and I 
know what to expect. Then I go to the shop, find a model I 
liked and I try it on. Standing in lines to a changing room, 
cash register, squeezing through people with naughty kids? 
No, thank you. I would rather see a new collection in bed or 
in a bus, and go to a shop just to find the right size. 

Sonia 

Apart from that, texting via Messenger, iMessage and 
regular text messages. Of course I can meet with my friends 
but it would take up so much time. This way, I can talk with 
everyone at the same time. What’s more, we inform each 
other about everything all the time, and if we meet once in a 
while without talking online, we exchange only the most 
important information. 

Sonia 



ENJOY THE MOMENT... DIFFERENTLY 

Imagine a beautiful day in August which you begin with breakfast outside. 

The sun is shining and you take out your favorite snacks from a picnic basket 

and... you take a picture? Young Mobiles take photos of moments: food, 

breathtaking views – in the end they collect content that later on appear on 

Instagram or Facebook.  

The percentage of people declaring to use a 
mobile very often or usually in the following 
situations 

We were sitting and gossiping... until I told her about the 
AliExpress app. From this moment she did not want to talk 
with me any more. She was only interested in her phone 
and what can be bought on AliExpress at a bargain price. 

Sonia about her friend – Matylda 

under 24 years of age 

18.4% 
During meetings with friends or family 

25-35 years old 

In cafes, restaurants, pubs 

9% 

28.2% 20% 
under 24 years of age 25-35 years old 

When we go for a coffee or to a restaurant, 
before she starts to eat – she has to take a 
picture. 

Sonia’s mum 



CONSTANTLY BE ONLINE 

The title of this report is: “Constantly connected”. Young Mobiles 
have a strong need for a permanent connection to the Internet. 
Since their world consists of online and offline parts, a 
discharged battery means that they are disconnected from a 
large part of their lives. Without a phone by their side, they feel 
like they miss important events and information. 

 

A short stay at home did not suit me. Despite the airplane 
mode, the battery in my mobile was only charged to 40%... It 
was not such an online and mobile evening I wished for and I 
am used to. What is more, the battery level on my iPad was 
no higher than 18%. It does not mean that I did not use my 
devices to save battery life... 

Sonia 

I chose it because of the big Google input in its production, 
and interesting technology. Apart from the battery, which is 
dead way too often. 

Grzegorz about his phone 

4.73h 4.22h 3.93h 3.34h 

18 – 21 
years old 

22 – 24 
years old 

25 – 30 
years old 

31 – 35 
years old 

An average time on a smartphone a day 
 
 



SPEND A LOT OF TIME 
ON YOUR PHONE 

A declared average time spent on a mobile decreases in next age 

groups. In spite of that, only 19.6% of respondents under the age of 24 

declared that they spend too much time on their mobile and should 

limit it. In the age group 25-35 this percentage increased to 21.6%. 

More people from the first group (28.3%) than from the second one 

(23.5%) believe that they spend too much time on a phone, but it is 

justified and should not be changed. 

Younger people have a different opinion about apps perceived by 

older groups as time-consuming (e.g. Facebook). They respond to the 

current needs of Young Mobiles, so using them regularly is justified. 

The research indicates* that when people use social media, the level 

of oxytocin increases; it is a hormone responsible for developing 

parenting relations, etc. 

Too much, I should limit the 
time spent on a smartphone 

Too much, but it is justified 
and I do not want to limit it 

Neither too much, nor too 
little 

Too little, I am not glued to 
the phone 

Too little, I do not take 
advantage of all smartphone 
functions. 
 

19.6% 21.6% 

28.3% 23.5% 

39.6% 44% 

11.3% 9.5% 

1.1% 1.4% 

under 24 years of 
age 

25 – 35 years 
old 

It is not surprising that contacting through smartphone, an important channel 

for using Facebook or Messenger, are for Young Mobiles social behaviors. 

Attachment, laughter and talking to devices is not uncommon. 

Self-evaluation of time spent on a smartphone 

* http://www.fastcompany.com/1659062/social-networking-affects-brains-falling-love 



CHANGE THE WAY OF USING 
YOUR PHONE 
Younger generations often use their mobile on the go – in the means of public 

transportations, while walking and exercising as well as when they meet with 

friends. Yes, “always” is the word you are looking for.  

Using a phone while meeting friends has two forms: it can be a form of isolation 

from people or quite the contrary – a way to capture everyone’s attention, for 

example by watching videos or playing together. Often young people emphasize 

their record high mobile activity in the morning. It is a way of catching up with 

potential new contents on social media, but it also serves as an alarm clock 

helper – it is more difficult to fall asleep when going through information. 

 

 

I cannot put my phone away even at night, mostly because it has 
to wake me up in the morning, and sometimes it studies my 
sleep with a special app. 
When it wakes me up I do not put it away because of my small 
ritual of going through all social apps in the very morning. I do it 
mostly not to close my eyes again (I would fall asleep again), all 
in all it helps me to get up. 
 

Robert 

Sonia cannot live without her phone, and her facial expressions and 
speaking to the phone is hilarious. She uses it all the time and 
everywhere. At home, in the cinema, changing room, car. If she went 
to church, she would probably use it there as well. When we go for a 
coffee or to a restaurant, before she starts to eat – she has to take a 
picture. 

Kasia about 
Sonia 

The percentage of people, who declare to use a 
smartphone out of boredom 
 

under 24 years of age 15.5% 25 – 36 
years old 

6.6% 

The percentage of people declaring to use a 
smartphone very often in the following 
situations: 
at work/in 
school 
in means of transport 
 
while walking 

34.5% 

39.3% 

9.8% 

28.8% 

26.2% 

4.2% 

up to 24 
years 

25 – 35 
years old 



The percentage of people who find a certain smartphone function the 
most important 

Calling Writing text 
messages 

Writing messages in other 
way 

Browsing the Internet Visiting social 
networks 

up to 24 
years 

25 – 35 
years old 

44% 63% 

17% 11.5% 11.9% 7.1% 11.3% 10.5% 
5.7% 1.8% 

CHANGE THE WAY OF 
USING YOUR PHONE 

What is a phone used for? The answer “for calling” is less obvious, 

especially for younger people. In the under 24 group age, 44% of 

respondents chose this answer as a main function of a phone, whereas in 

the case of the group between 25-35 year old – 63%. Often than others, 

the youngest users chose writing text messages or writing messages in 

other way (e.g. Messenger). 



The percentage of respondents who regularly use apps 

for 
communication  

25 – 35 
years old 

up to 24 years 
old 

82.3% 
63.4% 

CHANGE THE WAY OF USING APPS 

When it comes to mobile apps, age groups differ considerably. It 

can already be noticed on the stage of looking for apps to install 

on a phone. More often than others, the youngest respondents 

choose apps while browsing Play shop or AppStore, basing on 

what their friends use (e.g. to communicate with them) or on 

recommendations from websites. They are more willing to explore 

novelties, not only looking for apps with functions that respond to 

their certain needs. 

social informational thematic games 

Furthermore, we asked about the type of apps they use regularly. In 

comparison with others, people under the age of 24 more often use 

apps for communication and social media, less often – 

informational and thematic apps (e.g. Vogue, National Geographic). 

For younger generations, apps take over social functions which in 

the case of older respondents are fulfilled by calling. 

 

65.7% 
81.9% 

25.5% 
22.2% 

8.5% 
4.5% 

28.9% 
38.9% 

When it comes to the design of an 
app... It certainly matters to me. What 
is more, when I browse AppStore 
often wondering whether to download 
something, I take a look at 
screenshots of an app. 

Sonia 



BE A DEMANDING CONSUMER 

The times when we stood in a shop as meekly as a lamb are long gone. The young generation 

is a group of demanding consumers, who know their rights. If they do not like something about 

your service, they will not think twice about abandoning it. They care about high quality, 

hassle-free customer service, 24-hour access and attractive price (because of the importance 

of this factor, they are becoming masters of looking for bargains). To satisfy these demands, 

they search everywhere – they do not hesitate about buying in foreign e-shops. They 

unnoticeably switch between online and offline shopping; finding products on the Internet and 

eventually deciding on the purchase in traditional shops and the other way round. Regardless 

of the channel, they are more likely to satisfy their needs. 

And their needs differ – they expect that some of their purchases are completed 

immediately, and when they buy gadgets they do not need, they are indifferent to long 

waiting (as long as it involves a very low price). 

When it comes to shopping, they do not only think about buying but also about selling – they 

willingly get rid of clothes, games, etc. to make place and get budget for the next shopping. 

It is interesting that they are so attached to social media that social networking may be a 

value for them while shopping  

(e.g. as in the case of Vinted). 

I would rather see a new collection in bed or in a bus, 
and go to a shop just to 
find the right size. 

Sonia 

I am not a miser, but since I do not earn money yet I like situations, when I can buy 
something cheaper even by a few zlotys. Zalando gives a discount of PLN 40 for 
singing up for the newsletter. All you need to do is give your e-mail address. 
Although I have already given the addresses that I use, I can always create a new 
one. It only takes a few minutes and it can save us PLN 40. Penny-pinching? A bit, 
but thanks to that I have a few pair of shoes more! 

Zofia 

When I need something I buy it quickly 

I usually buy things that catch my eye in 
a shop or while browsing websites 

37.4% 19.1% 

40.7% 13% 

under 24 years of 
age 

25 – 35 years 
old 

Defining a shopping style for different age groups 



IS YOUR PRODUCT  
READY FOR THE NEW ERA? 



METHODOLOGY 
A starting point was data analysis that indicated the shopping trend of people under the 

age of 25. The initial analysis showed substantial discrepancies in the volume of purchases 

as well as in the type of purchased goods by persons in the age between 18-24. We noticed 

the biggest differences in the number of transactions and the value of a single product 

purchased on Allegro. The choice of this group also stemmed from a different mobile 

behavior (frequency of entering the website, use of apps and mobile shopping).  

Basing on the analyses, we chose 10 people who represent the group age 18-24 and asked 

them to watch their own behavior and someone else’s. Those persons conducted diary 

studies for 2 months (July - August 2015), writing down observations on their day or the day 

of a person they watched with particular focus on the way of using mobile devices. A 

qualitative data analysis was used to formulate and confirm hypotheses in quantitative 

research.  

By using CAWI (Computer-Assisted Web Interview) shown on Allegro websites and in e-

mails, we gathered opinions of 2731 Allegro users. Answers were gathered between 

September 8 - October 1, 2015. 

Conclusions to the report prepared by: Alicja Antkowiak, Alina Magowska and Kaya 

Akcelikli. 

The report was drafted based on 
quantitative and qualitative research 
and analyses. 
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