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Press release

Virtual Car 360 - The Future of Online Car Sales

[bookmark: _GoBack]Virtual Car 360 is a new product created for businesses engaged in the selling of new and used cars, including for importers of the largest global brands. This innovative solution is the first of its kind in Europe for the total preparation of information, materials and presentations of real cars, online, in 360. The Virtual Car 360 brand manifested through a collaborative effort with leading automotive solutions companies – CSP Automotive and MakoLab. It is already established that this technology will revolutionise the sale of cars online. This solution is ready to both shorten and simplify the entire sales process in ways previously unrealisable.

See how the Virtual Car 360 works 

Photo shoot the car in 15 minutes
How the vehicle is presented is the key to acquiring car sales. Until now, the preparation of a car for display for promotional purposes required the work of a team of people, including a professional photographer who took 45 minutes on average to complete a photo session. During the session, it was necessary to ensure the proper environment was set up, with optimal lighting and the presence of a professional who could carry out the order as expected. What if the whole process could be shortened three-fold? With Virtual Car 360, users can shorten the duration of such sessions down to just 15 minutes whilst simultaneously optimising their budget and obtaining high-quality photos, no matter who takes them.
The virtual Car 360 solution allows you to take pictures that hold to a pre-established standard. In this way, the presentation of each offered vehicle has a similar style of appearance. The creators of the solution were sure to take into account the diverse uses and issues that face the work of those dealing in the professional sale of new and used cars online. Part of this consideration includes the continued improvement of the tool on a regular basis.

What makes a Virtual Car 360?
Among other things, the Virtual Car 360 Studio provides the perfect platform for allowing you to rotate the photographed car during a photo session without having to change the position of the camera. All that is needed is to drive the car on to a rotating surface and then start the application. The photo session, divided into four stages, is performed semi-automatically by the employees from the point of sale - all thanks to an application installed on a mobile device by MakoLab. The photos are then transmitted across the WIFI network directly to the Virtual Car 360 Manager application. At this point, users can then complete the offer in a few simple steps and then send it off to the web portals where it is to appear.

Virtual Car 360 - a modern way to sell cars that fully utilises 360 technology
Virtual Car 360 is an innovative tool that fully meets the needs and expectations of a modern user. Presentation of the car in a 360 view allows you to see the whole vehicle, just as if you were standing in the same room with it and being able to view its entire interior, not just selected fragments. Everything is showcased as part of the Virtual Car 360 Player on the website of the relevant dealer. The player, by utilising the materials from the photo session, allows for any rotation of the vehicle and the presentation of the interior through the 360-degree photo. The presentation of the vehicle can also be viewed on any mobile device. The creators made sure that all materials could automatical sync and operate on them.
The scope and adaptability of this technology is of importance to car sellers. In effect, the player hosting the presentation of the vehicle can be placed on any and all relevant pages with car ads and adapted to the solutions currently used by sellers (including on websites like Otomoto, Gratka).

Benefits
By utilising the whole system, every entity involved in the sale of cars has the opportunity to optimise the process of preparing materials for online use and to gain an advantage through a modern, interactive and fully complete presentation of vehicles. VC 360 is also the perfect opportunity to build a professional sales platform for your brand.

Get to know more on http://www.virtualcar360.com/
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About MakoLab
As a Digital Solutions Agency, Makolab is the single point for digital transformation, delivering projects for global companies and the largest Polish institutions. Our offer includes communication and sales platforms: websites, ecommerce, business systems, mobile applications, Data and Semantics services combined with creation and multimedia, user experience, e-marketing and web analytics. MakoLab’s solutions for the Automotive, Real Estate, Finance and Insurance industries have been implemented in more than 70 countries across the world. Our optimised internet solutions are dedicated to realising the business goals of our clients. We apply our unique competencies and marketing experience alongside selecting the best technologies to bring innovation and creativity to our design process. 
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